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2025-2026
SPORTS AND ENTERTAINMENT MARKETING SYLLABUS

Teacher Name:  Mr. Brandon Thomas                        
Teacher E-mail: bjthomas@madisoncity.k12.al.us


	Course Description:

	Sports and/or Entertainment Marketing is an instructional program that focuses on marketing and management functions and tasks that can be applied in amateur or professional sports or sporting events, entertainment or entertainment events, selling or renting of supplies and equipment (other than vehicles) used for recreational or sporting purposes, products and services related to hobbies or cultural events or businesses primarily engaged in satisfying the desire to make productive or enjoyable use of leisure time.
	

	
	________________________________________________________________________
	

	Course Objectives:
	- Marketing and operations of the Sport and Event Industries
 - Communication and Pricing of Products, Services, and Images of the Sport and Event Industries
- Application of knowledge learned regarding Sports and Entertainment Industries and the Marketing, Communication and Pricing of their Products and Services.

	

	Classroom Expectations:





Cell Phone Expectations





Tardy Policy
	You are expected to conduct yourself in a respectful and productive manner. In addition to all the rules and expectations listed in the student handbook, I expect you to have a positive attitude, treat others with respect, practice self-discipline, and demonstrate responsibility. If these conditions are not met, you can expect one-on-one meetings with me, parent/instructor conferencing, and administrative action, if necessary.
______________________________________________________________________
ALL electronic devices are prohibited to be used during the instructional day. This is from 8:12-3:28. This includes: cell phones, smart watches, earbuds/headphones/airpods, tablets, and personal computers (school issues laptops will be allowed). Discipline will be given to ANY student who uses an electronic device. If you bring your device to school, it MUST be placed in your bookbag. It cannot be on your person. 
_________________________________________________________________________
Students late to ANY class, without a pass, will report to a tardy scanning station. 
You will input your identification number on the pin pad. A tardy slip will be printed for you to report to class. Parent email will be sent for every tardy. Discipline will be as follows: 3 total tardies will result in 1 day of ISS; 6 total tardies will result in 2 days of ISS; 
Progressive discipline to follow. 

	

	Grading Policy:
	Grades are based on a 100 point scale.  We have two types of grades: daily grades (30% of final grade) and tests (70% of final grade). The percentage based grading scale is as follows:  A (90-100), B (80-89), C (70-79), D (65-69), and F (below 65).  Grades will be a reflection of mastery of the standards.  Make sure all absences are excused as class work can be made up and graded for excused absences only. 

Cheating/plagiarizing will be handled by the teacher at teacher discretion. 
	

	







Exam Exemption Policy














Make-up Work Policy:
	






Any student in grades 9-12 are eligible to earn an exam exemption for the 2025-2026 Exams for each class IF they have earned an 85% or higher as the final grade for that course.  Any of the following will EXCLUDE a student from exempting for that class: 
· More than five EXCUSED absences 
· Any UNEXCUSED absence
· In School Suspension (ISS) for 3 days or more
· Out of School Suspension (OSS)
· One or more days of Alternative School placement
· Not participating in the state standardized assessment for their grade level  (10th PreACT, 11th ACT with Writing, 12th WorkKeys, and AP exams)
Attendance and full participation in reviews and assignments for the class leading up to the day of the final exam are required.
_________________________________________________________________________
Make-up tests will only be given to a student who has an excused absence. The student must make arrangements with the teacher to take a make-up test. Tests may be taken during Patriot Path with prior arrangement from each teacher.  A student only has two chances (the next two Patriot Paths after the absence) to make up a test. All make-up tests will be administered in the designated classroom on the Patriot Path session roster.

Homework/Classwork: Students who are absent for excused reasons will be permitted to make up missed work. It is the student’s responsibility to get their work assignments the day upon return to school and complete the assignments according to a time frame determined by the teacher within two weeks of the date of the last absence. Grades of zero will be assigned for assignments missed because of unexcused absences.
	

	
Text and Other 
Required Reading:
	
All required text will be provided
	

	
Materials and 
Supplies Needed:




Laptops




	
Laptops

Concerning laptop utilization: 1.Student laptops should not be hard-wired to the network or have print capabilities. 2. Use of discs, flash drives, jump drives, or other USB devices will not be allowed on Madison City computers. 3. Neither the teacher, nor the school is responsible for broken, stolen, or lost laptops. 4. Laptops and other electronic devices will be used at the individual discretion of the teacher.




	



	Example: 18 – WEEK PLAN*

	Days of Teaching Approx. 14
	Unit 1 Economic Concepts

	Days of Teaching Approx. 7
	Unit 2 Financial Aspects of Business

	Days of Teaching Approx. 6
	Unit 3 Pricing Strategies and Concepts

	Days of Teaching Approx. 5
	Unit 4 Product Planning and Development

	Days of Teaching Approx. 7
	Unit 5 Fundamentals of Marketing

	Days of Teaching Approx. 6
	Unit 6 Promotional Process in Marketing

	Days of Teaching Approx. 5
	Unit 7 Consumer Decision Making

	Days of Teaching Approx. 6
	Unit 8 Introduction to the Sports and Entertainment Industry

	Days of Teaching Approx. 4
	Unit 9 Sports and Recreation Industries

	Days of Teaching Approx. 6
	Unit 10 The Entertainment Industry

	Days of Teaching Approx. 7
	Unit 11 Branding Basics

	Days of Teaching Approx. 6
	Unit 12 Branding: The Sports and Entertainment Industry

	Days of Teaching Approx. 3
	Unit 13 Field Trip: Game Day

	Days of Teaching Approx. 8
	Unit 14 Sports and Entertainment Products

	Days of Teaching Approx. 5
	Unit 15 Sportscape and Special Promotion

	Days of Teaching Approx. 7
	Unit 16 Sponsorship and Endorsements

	Days of Teaching Approx. 3
	Unit 17 Systems of Distributive Channels

	Days of Teaching Approx. 4
	Public and Community Relations

	Days of Teaching Approx. 4
	Media Relations

	Days of Teaching Approx. 4
	Publicity: The Dangers and Benefits


*This is a tentative plan and may change at the discretion of the teacher.

I look forward to having a great year!  I feel fortunate to have your son/daughter in my class this semester and hope that you will contact me should you have any concerns about the progress of your son/daughter or any aspect of the instruction.  With your son/daughter, please read the attached policies, then sign and date this signature page and have your son/daughter submit this on Schoology or print off and return to school.  Please provide a current email address and phone number at which I can contact you should the need arise.  Please contact me at school via my email with any concerns.

Game On!













Please sign/complete below to acknowledge that you have received, read, and understood the syllabus.
	Student Name: 
	Parent Name: 

	Student Signature: 
	Parent Signature: 
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PREPARING TODAY FOR THE CHALLENGES OF TOMORROW




